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The Generations and Gender Programme

High-quality, comparable research data that
offers evidence-based insights into population
dynamics, family change, work-life balance and
economic, social and cultural contexts.



Key Themes

Key GGP survey themes
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Examples of activities to enhance our societal value

Data visualisation

Evidence-informed
policies and debates

. Teaching and training




1. Data visualisation




Example: Marital Status at First Birth

Age: 165
S Y em

In this GGS data visualisation you see the changes in partnership status at the moment of the
birth of the first child across three cohorts in Sweden (Source: GGS Sweden 2012).
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2. Evidence-informed policies
and debates



i Demographic

¢ ., + challenges

Work-life balance

(% and gender

Loneliness and
soclal exclusion
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Key messages:

» Policy proposals for young Europeans should be based on a life
course perspective. Challenges faced by individuals should be seen
as a consequence of a series of intertwined life events that occur
within particular policy, socio-economic and cultural contexts.

» Independence in young adulthoad should be viewed as a multi-
dimensional concept, which includes residential, economic and
psychological independence.

» Securing employment for young people should remain a top priority

on the European policy agenda. However, stable and well-paid jobs,
and income protection should be promoted equally.

https://www.population-europe.eu/policy-brief/becoming-adult-europe
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3. Teaching and training




GGP Support to new generations of
/ scientists and academics
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Figure 2 - Users by Seniority Level (2017)
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Figure 1 - Users by Gender & Seniority



Reflections

e Does it work? What can we do further?

682020



Reflections

—
62020

1. Strong central hub (leadership and resources)

2. Multi-channels and collaboration with
partners

3. Societal value at all stages of the data life
cycle



“The GGP has been an invaluable source
of data, helping us understand family
dynamics during a period of rapid social
change. Research using the GGP has
helped policy makers to understand this
change and how best to respond.”

Professor Pearl Dykstra
European Commission
High Level Group of Scientific Advisors



Thank you
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Your Tweets earned 43.0K impressions over this 31 day period

YOUR TWEETS
Durning this 31 day period, you eamed 1.4K
impressions per day.

audience
& \v .
j Try Promote Mode
Tweets WLWENESEE Tweets and replies  Promoted mpressions Engagements Engagement rate 'Efgage‘nients ;
Showing 31 days with daily frequency
P GGP @GGP_i - Jul 4 5,455 20 0.4% 3“339(;3‘“"1‘”
GG/ Het Spitsuur van Het Leven : : The Rush Hour of Family 0.8% Jula1
Life | Families, Gender & Policy 1.0% engagement rate
Het @NIDI_KNAW @univgroningen Expert Meeting A ) g A / \ LA
vorige week gemist? \). 3 /\,-,\\ /J\ —
No Worries = Geen Zorgen!
All presentations are now available for download here: Link chicks
bit.ly/2u1Ju7L. pic.twitter.com/SLCPBH2xK0 81 T
. Promote 2 link clicks
P GGP @GGP_i - Jul 18 4,410 26 0.6%
GG/ GGP Impact Facts | @GGP_i -based results are
disseminated via 10 different websites & growing with : :
#OpenAccess to research notes, brochures & newsletters On average. you eamed 3 link clicks
in national languages bit.ty/2NIJy5u @InedFr per day
@SGHWarsaw @HDRI_Budapest @WiCVienna
@NIDI_KNAW @PopulationEU @pu_unece
pic.twitter. com/8JggmcRgaqg
. Promote ﬂ
GGP @GGP_i - Jul 2 3,648 55 1.5%

GG/P Don't miss @GGP_i 's New Summer Release! Today we
launch our animated short film with insiahts into the



